Please find detailed below the Beverage Brands (UK) Ltd response to the Portman Group – Consultation document 2006.

2.1 Rapid drinking

Please find detailed below Beverage Brands (UK) Ltd response to questions 1 a, b and c.

· We believe that any alcoholic brand should not be actively marketed for rapid consumption.

–     The code could be amended to prevent the use of certain words within the packaging and marketing of alcoholic brands eg ‘Downing,’ ‘Slammer’ and ‘Shooter,’ as these words imply how a product should be consumed.
2.2 Website age verification pages
Please find detailed below Beverage Brands (UK) Ltd response to questions 2 a, b and c.

-     Our opinion is that corporate sites should not need to feature an age verification page, this view is based on the assumption that corporate sites are for general company information. 
-     We recommend that all consumer facing alcoholic brand sites should incorporate an AVP to discourage under 18’s from entering the sites. Whilst there are no guarantees that AVP is full proof it is a barrier and does mean that a user would have to tell an untruth to enter.

-     Visitors to consumer facing brand sites should have to pass age verification at any entry level and for repeat visits.

-     We believe that specifying the method of age verification is not necessary as long as the system is clear.
2.3 Sexual success

Please find detailed below Beverage Brands (UK) Ltd response to question 3.

-         We believe that the current code is working and should remain.
2.4 Replica kit in children’s sizes
Please find detailed below Beverage Brands (UK) Ltd response to question 4.
-     Our view is that when an alcoholic brand is featured on branded sports kits, alternative unbranded items should be available for children allowing the parent to make the decision at point of purchase.
2.5 Surrogate marketing

Please find detailed below Beverage Brands (UK) Ltd response to question 5.
-          We believe that the current code is working and should remain.
2.6 Detailed rules for particular media/ activities

Please find detailed below Beverage Brands (UK) Ltd response to questions 6 a and b.
· We believe that the current guidelines and the advisory service that is available is sufficient, however improvements to the code in relation to the latest consultation subject areas ie ‘rapid drinking’ and ‘website age verification’ would ensure clearer understanding.
