Response from Ampleforth Abbey

With regards to the issues for review we would like to offer the following advice:

2.1 Drinking games and “downing” have been part of the drink-culture for a long time, even when certain drinks are not marketed as “slammers” they are used to down.

We feel that, provided the actual volumes are quite small no additional risk will arise from marketing shooters.

2.2 Since it is impractical, or even impossible, to prevent all those under 18 to enter a website dealing with or advertising alcoholic drinks, strict adherence to the code within those web-pages should be sufficient to not encourage visitors unduly.

2.3 We agree.

2.4 We agree

2.5 We would agree that the code provides efficient protection as it is at present and warn against being too over-prescriptive.

2.6 as in 2.5

